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Where we’re going today

Review of Rhetorical 
Triangle

Key Terms from the 
Readings on Rhetoric

Knowledge 
Mobilization





Watch Lanier, Clinton. “Basic Principles of document design.” 
https://www.youtube.com/watch?v=lk7RDeZgF3I  This video is a refresher on basic principles. Many of 
you will have come across these principles in earlier communication courses or work experiences, but 
this is a good opportunity to conduct a gap analysis of your skills using this video. Use the questions in the 
Engage box while you watch and put your emphasis in the areas that are least familiar to you.  

ENGAGE – Take notes while your watch the video!

As you watch the video, complete the following questions! These are designed to keep you focused and help 
you identify any gaps in your basic communication skills. You will be expected to apply these skills in your 
assignments for this course.

Fill in the table as you watch the video:

Question Answer

What are the 3 design requirements for quality 
Document Design? 

For each of the 3 design requirements, note why 
each one is so important for successful 
communication. 

5 Principles of Document Design – List the 5 principles in the 5 boxes on the left. On the right, fill in the key 
techniques you can use in completing your assignments for this term.

Principle for Design Key techniques you can use.

   

2.    

3.    

4.    

5.    

THINK & ENGAGE

https://www.youtube.com/watch?v=lk7RDeZgF3I


Audience is everything.  Memes are an excellent and quick example of the importance of connection 
and negotiation with audience. Do you have people in your life that don’t get the memes you love so 
much? Or maybe you don’t always understand memes that you come across online? When there is a 
disconnect between the purpose and the audience, a meme can fall flat and fail to communicate. This is 
equally true of complex strategic writing. Here are a couple of memes. For each one, reflect on who you 
think the audience is? And the context – what knowledge and perspective do you need to appreciate the 
meme? 

1. Audience? _______________________________ 
Context/Knowledge needed? _____________________________ Purpose of meme? -
__________________________________  2.Audience? _______________________________ Context/Knowledge 
needed? _____________________________ Purpose of meme? -
___________________________________  Different memes can be used to make the same commentary or 
same jokes. Which meme we use depends on the needs and interests of the audience we want to reach. 

Now, transfer what you learned in the previous Think&Engage activity to your Proposal. If you conduct research and explore an idea without a clear connection with the audience or communities of interest involved, your project won’t have value and won’t generate change. Think carefully about who will be the audience for your Proposal? What do they know? What do they care about? What problems do they face in relation to your topic? How can you best persuade them of the value of your project?



Strategic 
Communication



A bit of visualization
Using the terms below, work 
within a group to visualize the 
connections among them. 
How can you represent them 
graphically so that someone else 
understands their relationship?

• Kairos
• Exigence
• Discourse Community
• Audience
• Framing
• Rhetoric





To put together a proposal, we need to think about 
two things:

• Knowledge mobilization (today’s focus)
• What are we trying to do?
• What knowledge gap are we identifying and into 

what context are we communicating?
• Value proposition (Thursday’s focus)

• What value is our contribution to this knowledge 
mobilization?





Knowledge Mobilization

Audience: To whom should 
research knowledge be 

transferred?

Message: What knowledge 
should be transferred to 

decision-makers?

Messenger: By whom 
should the knowledge be 

transferred?

Mechanism: How should 
the knowledge be 

transferred?  

Impact: With what effect 
should the knowledge be 

transferred?



Preparation for Thursday’s class 

Go back to Unit 1, Section 1 on course website and 
review readings

We’ll focus on Value Proposition and the Proposal 
Guidelines

We’ll be preparing for Journal #2 (due Sunday, 
September 21 at 23:59)



Anyone need 
anything today?

The next two weeks at TRUSU

https://trusu.ca/events/
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